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E Learning Outcomes and Criteria

Learning Outcome (The Learner will): Assessment Criterion (The Learner can):

1. Understand the role of marketing researchin 1.1 Describe the role of marketing research in
organisations organisations

2.  Know about primary and secondary 21

) X Identify secondary sources of information and
information sources

carry out secondary research for a given product
or market

2.2 ldentify methods of primary research and carry
out primary research for a given product or
market

3. Know how to use techniques for analysing 3.1

U impl lysis techni keti
marketing research information s€ simp'e analysis lechniques on marketing

research information for a given product or
market

4. Know how to present marketing research 4.1

. : Present marketing research information for a
information

given product or market using appropriate
methods
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